The Conversation. TV: you are what you watch – Keswick 2010

RUNNING ORDER

9.15 Intro music video – Famous , Scouting for Girls with pictures of TVs etc.
9.17 Welcome and intro to evening (AB)

Andrew cue: We asked various programme makers their opinion on the influence of TV

9.19 Film Interview 1 – how does TV influence people – interviews with various programme makers
9.22 NP Interview with Andrew Graystone (panel guest)
· intro question re him
· To what extent do the norms presented in TV reflect the norms of society and to what extent do they shape society?
· what impact does TV have for good or ill? Can you give examples?

· Has TV and film influenced the cultural norms and expectations of society? 

- ie their perception of reality and morality; their desires, attitudes, image, behaviour, contentment etc.? Can you give examples?
Nick cue: Let’s hear from someone else who is at the coal face of broadcasting

9.27 Film Interview 2 - with Colin Paterson 
9.30 NP Interview with Andrew Graystone (panel guest) and Mo Williams (by live video feed)

- is there a deliberate attempt by programme makers to push the envelope of cultural norms and expectations?

- is there such a thing as unbiased agenda free TV?

- what is the push form the commissioning editors, advertisers etc. Is it simply viewing figures and the more sex and celebrity names the better it will sell, or is quality assessed in its value to society?
Nick cue: Let’s hear more from the programme makers we met earlier

9.35 Film interview 3 with various programme makers on extent of ethical responsibility 

9.39 NP Interview with Andrew Graystone (panel guest), Simon Downham or Amy Orr Ewing and Mo Williams (by live link) for final question

- intro Simon and intro question on how the people he interacts with in and outside the church are affected by TV

- What responsibility do programme makers have in how they are influencing people and shaping their worldview?

- The editor can make any message they want as this clip shows 

Nick cue: the TV editor holds a lot of power as Charlie Brooker demonstrates in Screenwipe

Screenwipe clip – 1.30

What is the editor’s responsibility for ‘truth’?
- If it's not the programme maker, who is it that assesses the impact TV is having on society and takes steps to limit harm? - Eg of Big Brother bullying or Eastenders abortion decision etc
Nick cue: James Carey, a TV and radio comedy script writer has thought a lot about his responsibility

9.47 Film Interview 4 - with Jam Carey 
9.50 View from the Vicar (incl 1 min of video clips – interview 5 & 6)
9.59 Question gathering

10.00 NP puts questions to Andrew Graystone (panel guest), Simon Downham (panel guest) and Andrew Baughen (panel guest) plus Mo Williams (by live link)
10.12 Conclusion, thanks and further information (AB)
10:15 end 
VIEW FROM THE VICAR 
The Conversation. TV: you are what you watch – Keswick 2010
What messages are people hearing everyday?

The new Christopher Nolan film Inception is all about the planting ideas into people’s minds when they are asleep which then affect their attitudes and actions when they wake up. The interesting thing is that scientists have found that the same process of planting ideas in our subconscious is going on when we watch films and TV. The brain patterns of someone dreaming and someone watching a movie are identical. In both cases we process information in a much less rational frontal cortex way but sense and feel the information which is bombarded at us in rapid fire with Dolby surround sound and massive moving images that fill the screen – that’s the reason we talk about getting lost in a film.

As we watch a film we inhabit the world of the film – we enter that reality in a dream like state and get to feel and process what it’s like to be in a reality very different from our own.

That’s the power of the moving image and the question we’ve looked at tonight is how is that power wielded by programme makers and how does it affect us as programme watchers.

The striking truth is that the people who make the TV and films we watch are our teachers – not directly lecturing but indirectly influencing in a way which is more subtle but also more powerful than most direct teaching.

Olivia Hetreed who wrote the screenplay for A Girl with a Peal Earring and many TV dramas makes that point: VID CLIP ‘TV CONVN 5’ – first 38 sec only (out = ‘negative repercussions’)
Yes TV rarely preaches but it often teaches

· it teaches by allowing us to try on a different lifestyle

· it teaches by opening up our horizons to different worlds than our immediate

· it teaches by putting ideas onto the lips of successful celebrities who we look up to. It’s not without reason that highly reputable organisations like UNICEF use celebrities as their ambassadors – it’s simply because when JLo speaks the world listens.
So the question is, who are we listening to and what messages are we hearing everyday? 

The Christian leader Paul writes in the 1st century to his apprentice Timothy these words: 

Avoid godless chatter, because those who indulge in it will become more and more ungodly. Their teaching will spread like gangrene. 2 Tim 2:16-17. Godless chatter becomes teaching that infects.
I’m going to give 3 example of false messages that are in danger of infecting our thinking every day:
1st false message is that having the x factor means everything

I was speaking to a girl last week who is just starting at the Conti school of drama and dance – where people like Leonna Lewis were groomed for stardom. She was saying how the pressure to be famous is in danger of superceeding the love of dancing and singing. It’s a message that subtly affects us in all sorts of areas of life – the message is that my identity is based on being recognised as a somebody by everybody. 

2nd false message is that life has no consequences

One of the necessary facts about telling a story is that everything is compressed into a couple of hours or so and therefore lots of the ordinary parts of life are missed out. – have you ever noticed nobody in films ever does any work such as filing or filling in their tax return ! One of the results of the compression of storytelling is that the detail of how a relationship gradually develops is taken out – so the conclusion about relationships from films like James Bond is that you can sleep with any girl you like having just met her and then if you never see her again there are no consequences.

3rd false message is that happy endings are just for fairy stories

An interesting aspect of movies is that the focus groups Hollywood studios test films out on always ask for a happy ending – even when the director and screenwriter know that to give a happy ending is unrealistic. There’s such an inbuilt desire for chaos to be resolved, relationships to be restored and for the saviour prince to come so we can ride together into the sunset. 
It’s almost as if happy ending are the preserve of films and TV as an escape from real life where we’d love to know the same but fear we never will.

But why does this matter? What are the results of these false messages?
1. it results is a stealing of identity

Like Jason Bourne, people don’t know who they are. There’s been a movement away from our identity being as a dearly loved child of our heavenly Father and instead our identity is, to quote Scouting For Girls’ latest song: we all want to be famous, be a face on the screen, read our name in the papers, everyone wants to be on TV.

2. it results is a provoking of discontent

Julia Bicknell, a programme maker, gives an example of how TV breeds discontent: VID CLIP ‘TV CONVN 6’

3. it results in a confusing of reality
The Matrix famously raised the question ‘is the world we see around us really all that it seems – what if there was another bigger, freer world of light – and what if that world was true reality?
The great benefit of TV and movies is that they enable us to play out scenarios and storylines in our mind and see that whoever we are our longings are the same: to be loved and known and safe and alive. TV and movies therefore provide a massive signpost pointing us to the happy ending that Jesus promises and provides.

He provides the identity of being a forgiven, restored and dearly loved child of God.
He provides the contentment of knowing peace with God and involvement in his eternal purposes.

And Jesus provides the hope of resurrection to a happy new beginning with God on his new creation earth.
So the question is, who are we listening to and what messages are forming our thinking everyday?? 

Do we watch TV with our minds switched on and with a desire to think through what influences us? Do we make a point of talking with others about the things we’re reading and watching so we’re helping each other stay grounded in God’s truth and grace? The challenge is to enjoy TV but not be moulded by TV. 

Ps1: Blessed are those who do not walk in step with people who are against God or stand and take on the patterns of thinking which reject God or stay fixed in the company of people who mock God but who delight in the ways of the LORD  and meditate on his words day and night. They are like a tree planted by streams of water, which yields its fruit in season.
Yes watch TV and yes enjoy the amazing experience of big screen cinema – but don’t get lost in it. Take responsibility for keeping your perspective set on the reality of God – fix your eyes and set your values on Jesus. He is the commissioning editor, creative director and producer of real life as dearly loved children of God.

Is that the message you are hearing every day?

For a free copy of the DVD clips which go with this episode of The Conversation and for details of other episodes please write to Andrew Baughen at andrew@jc-church.org. Thank you.
